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AAUWMontana was selected as one of fifteen state organizati~—g

to receive a 201:R2012AAUW Public Policy Impact Grant fr hw
AAUW. The other states awarded Impact Grants were Califc

Florida, lllinois, Massachusetts, Michigan, Mississippi, MiseﬁJ

Nebraska, Nevada, North Dakota, Pennsylvania, Virginia, Wes~

ginia, and Wisconsin. All states selected have key senatorial
in the 2012 electiors races at which AAUW legislative prioritics
are at risk.

The Impact Grant will to be used to fund a tyear voter education and turnout cam-
paign geared toward (1) mobilizing women, particularly millenniat3@8years of age)
women to vote in the 2012 elections and (2) educating them and the general public about
issues at stake for women and girls in that election.

The Impact Grant provides financial support for electisiented activities and for train-

ing branch and state leaders to implement grant projects, And we have already begun.
Specifically, we convened tHRAKE BACK THE VOQIHETV) Conference in Helena on Octo-
ber 14, 2011. We then held a training session for state board and branch officers and
other interested parties (see page 6). AAUW provided the staffer to conduct the training
and covered some of the travel and meal expenses for the attendees, with the Grant pay-
ing for the remainder. AAUW is also providinggwing training in the form of monthly
telephone conference calls for Grant leaders. The specific objectives of our grant are to:

9 Sponsot ¢. ¢x /2y FSNBYOS F2NJ NSLINBaSydal gax
Montana. [This conference was held October 14, 2011 at the Red Lion Colonial
Hotel in Helena. Invitations were sent to over 60 individuals and organizations;30
people attended the conference].

i Trainstate and branch leaders and members in techniques for mobilizing women
to vote. [This training was held in conjunction with the TBTV Conference and the
State Board meeting.]

i EncourageMontana women to register and vote in 2012 (primary and general
elections) To accomplish this objective each branchb&ilasked with

(continued on page)3

AAUW advances equity for women and girls through advocacy, education, philanthropy, and research.
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Presi dent 6s

Welcome to another AAUW year!

While | was walking my dog last week, | was thinking about
all the little jobs | had to do for both AAUW and MWL—edit
the AAUW website, post something new to the MWL blog,
create a Google Groups discussion forum for continuing col-
laboration among all the organizations and individuals who
attended the TBTV Conference (see page 6), and help Corky
put together this newsletter. That led me to thinking about
how much both AAUW and | have changed since | joined in 1992.

In the early nineties, everything was done by telephone or paper. The Internet
was still something taught in college classes in a lab session that demon-
strated its possibilities. There was no AAUW website. If anyone had even
coined the term “social media,” it would have referred to newspapers and
television, not to Facebook and Twitter. | was working then as a librarian at
Bozeman High and thought | was quite up-to-date on using computers.

Now | realize that | was living in a fantasy world, a world in which | assumed
that change would come at a pace | could both comprehend and adapt to with
just a little effort. As time went on, | learned to use that new internet (no
longer capitalized), send email (no longer hyphenated), avoid “phishing” and
viruses, and even join online discussion groups. | believed that | was
“keeping up.”

The last two years have disabused me of that belief. In the summer of 2010, |
had to launch a new AAUW-Montana website (steep learning curve there) and
figure out how to maintain it. Then MWL decided to increase its visibility by
creating a blog site that would automatically send alerts to their Facebook
and Twitter accounts. We hired a Social Media Specialist (age 28, of course) to
set up all those accounts, but | was tagged as the person to post messages
and keep it all running (steeper learning curve). Now, as part of our AAUW
Impact Grant, | need to establish an AAUW-MT Facebook account and figure
out how to post ads targeted at millennial aged women (biggest learning
curve yet).

I’'m not looking for sympathy here; I'm glad I've been pushed to learn all
these new things. But, to be really blunt, if AAUW is going to appeal to the
young women of today—who are so often referred to as digital natives—more
of us need to wade into those oh-so-unfamiliar waters of social media, webi-
nars, texting, and all the other increasingly common ways of communication.
It’s truly a matter of survival for our organization.

It used to be enough to be a good citizen. Now we need to be good
“netizens” (Merriam Webster: blend of ’net & citizen: an active participant in
the online community of the Internet). Also, it’s not enough that only | learn
how to work with social media. Think of a company where only the CEO
knows how to work the fax machine. We may not be digital natives, but we
can all work to become “naturalized” netizens. Please advance the mission of
AAUW by joining me in this new land. See you on Facebook and Twitter ...

Diane

-Montana website at www.aauwmontana.org.
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